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Tourism Economics Forecast



Unprecedented loss

Since the beginning of March, the COVID-19 pandemic has resulted in over 

in cumulative losses for the U.S. travel economy$285 billion

USTravel.org

https://www.ustravel.org/toolkit/covid-19-travel-industry-research




The continual depressed level of travel spending has caused a loss of 

in federal, state, and local tax revenue since March 1

US cities project a $360 billion revenue loss over next 3 years 

- National League of Cities study, June 2020

Unprecedented loss

$36.5 
billion

USTravel.org

Visitor spending in WA down 
$3.8 billion vs last year
(after double digit growth the 5 years prior)

Washington Tourism Alliance, June 2020

https://www.nlc.org/sites/default/files/users/user52651/CAE-Local-Impact-Survey-One-Pager.pdf
https://www.ustravel.org/toolkit/covid-19-travel-industry-research
http://watourismalliance.com/newly-released-state-tourism-statistics-mark-stunning-decline-from-coronavirus-between-2019-and-2020/


State of Oregon 
Employment Dept 
June 2020 vs 2019

Unemployment in the 
Gorge is at 12- 14% 
(10% above last year)

About 50% the job losses are in 
leisure/hospitality + retail

https://www.qualityinfo.org/documents/10182/96541/Columbia+Gorge+Economic+Indicators?cn=July2020&cm=email&cs=publication&cc=Columbia%20Gorge%20Economic%20Indicators
https://www.qualityinfo.org/documents/10182/96541/Columbia+Gorge+Economic+Indicators?cn=July2020&cm=email&cs=publication&cc=Columbia%20Gorge%20Economic%20Indicators




60% of 
American 
travelers 
feel the 
pandemic is 
going to get 
worse 

Destination Analysts 
June 28

https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/
https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/


Healthy 
=flipped

Destination 
Analysts 
June 28

https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/
https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/
https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/


US Travel.org

US Flights

Flights vs previous year

https://www.ustravel.org/toolkit/covid-19-travel-industry-research


Attitudes about flying

Almost 50% of people would      
pay extra for an empty middle seat.

would fly again if 

everyone wore masks
would fly right now 

with no special conditions 

would fly again if everyone 
wore masks + no one in  

middle seats

would fly again if there 

was a vaccine or 
cure

The Vacationer.com,  
US Survey, May 17

14% 17% 34% 35%

https://www.traveldailynews.com/post/covid-19-travel-survey-results-nearly-58-comfortable-traveling-in-the-next-6-months
https://www.traveldailynews.com/post/covid-19-travel-survey-results-nearly-58-comfortable-traveling-in-the-next-6-months


4 MINUTE 
CHAT IN PAIRS

HOW DO YOU PERSONALLY FEEL 
ABOUT TRAVEL RIGHT NOW?

WHERE IS THE FIRST PLACE YOU’LL 
VISIT WHEN YOU ARE ABLE?



POLL



WHAT VISITORS WANT



Attitudes about travel

reluctant to travel 
too far from home 
due to COVID-19

nervous about visiting 
attractions that might be

crowded due to COVID-19

 

61%

46%

nervous about visiting 
large cities due to 

COVID-19

53%

Destination Analysts 
June 28

https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/
https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/


79% have 
changed 
their 
shopping 
behavior

Forbes, US Survey, May 21 

https://www.forbes.com/sites/michelinemaynard/2020/06/18/consumers-overwhelmingly-like-curbside-pickup-a-new-covid-19-survey-shows/


Forbes, US Survey, May 21 

84% expect 
to continue 
to minimize 
in person 
shopping

https://www.forbes.com/sites/michelinemaynard/2020/06/18/consumers-overwhelmingly-like-curbside-pickup-a-new-covid-19-survey-shows/


Forbes, US Survey, May 21 

77% will 
take 
in-person 
contact into 
account

https://www.forbes.com/sites/michelinemaynard/2020/06/18/consumers-overwhelmingly-like-curbside-pickup-a-new-covid-19-survey-shows/


Forbes, US Survey, May 21 

82% more 
likely to visit 
if business 
communicates 
safety 

https://www.forbes.com/sites/michelinemaynard/2020/06/18/consumers-overwhelmingly-like-curbside-pickup-a-new-covid-19-survey-shows/


Forbes, US Survey, May 21 

79% will 
seek it out 
ahead of 
time

https://www.forbes.com/sites/michelinemaynard/2020/06/18/consumers-overwhelmingly-like-curbside-pickup-a-new-covid-19-survey-shows/


want restaurants and other 
brands to continue to offer 
curbside pick up

Forbes, US Survey, May 21 

87%

https://www.forbes.com/sites/michelinemaynard/2020/06/18/consumers-overwhelmingly-like-curbside-pickup-a-new-covid-19-survey-shows/


During trips, travelers plan to:

Social 
distance

Avoid 
crowds 

Carry hand 
sanitizer 

wear a 
face mask

63%

62%

59%

69%

Destination Analysts 
June 28

https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/
https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/


73% support 
14 day 
quarantine 
between 
states when 
traveling from states 
with high
incidences of 
coronavirus.

Destination Analysts 
June 28

67% support 
for state mask 
enforcement 
policies. 10% 
oppose.

78%  say 
face 
masks 
should be 
worn in 
public

Of those 10%, only 25% would 
refuse to visit a place with 
enforcements

https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/
https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/




10 MINUTE
DISCUSSION 
IN GROUPS

WHAT ARE SOME COVID FRIENDLY 
IDEAS FOR VISITORS IN THE GORGE?



STAGES
KEY 
MESSAGES

THE GORGE IS 
CLOSED

GIVE THE 
GORGE TIME

HOW TO VISIT 
THE GORGE

ROLLBACK

STAY HOME. STAY SAFE.
STAY HOME. STAY HEALTHY
DO THE RIGHT THING

GIVE THE GORGE TIME
THE GORGE IS IN TRANSITION
CROWDS LEAD TO CLOSURES

EXPECT THE GORGE TO BE DIFFERENT
IF YOU LOVE THE GORGE, RESPECT IT
THINK BEFORE YOU GO TO THE GORGE 
PREPARE FOR YOUR VISIT AT READYSETGORGE

[MESSAGES TO EXPLAIN NEED TO INCREASE 
RESTRICTIONS AGAIN]
I.E. CROWDS LED TO CLOSURES

CLICK HERE TO 
DOWNLOAD ALL
 SOCIAL MEDIA TILES 

https://drive.google.com/drive/folders/14DTkI2z22-xrqdIVxtiuLjYWCZEGTSaC?usp=sharing


LOCAL
DAY TRIP

STAY OVERNIGHT
FLY IN U.S.

FLY INTERNATIONALLY



Perceived safety 



85% of U.S. travelers are planning or 

likely to take a road trip this summer.

driven primarily by the need for a change of scenery (43%) 

and the desire to enjoy the outdoors (36%).

Expedia, 2020 Summer 
Travel Report

https://newsroom.expedia.com/2020-07-08-Expedia-R-2020-Summer-Travel-Report-Reveals-Same-State-Stays-Road-Trips-and-Flexibility-Pave-the-Way-to-Recovery
https://newsroom.expedia.com/2020-07-08-Expedia-R-2020-Summer-Travel-Report-Reveals-Same-State-Stays-Road-Trips-and-Flexibility-Pave-the-Way-to-Recovery


OR + WA 
Road Trips
Since Feb

Daily Travel Index 
7/19/20

https://www.arrivalist.com/daily-travel-index/
https://www.arrivalist.com/daily-travel-index/




Most important attributes for 
choosing destination

Destination Analysts 
June 28Which attributes will be MOST IMPORTANT to you in selecting where you visit in the next TWELVE (12) MONTHS? (Select as many as 3)

68% listed 
avoiding 
crowds as 
top concern 
Expedia, 2020 
Summer Travel 
Report

https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/
https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/
https://newsroom.expedia.com/2020-07-08-Expedia-R-2020-Summer-Travel-Report-Reveals-Same-State-Stays-Road-Trips-and-Flexibility-Pave-the-Way-to-Recovery
https://newsroom.expedia.com/2020-07-08-Expedia-R-2020-Summer-Travel-Report-Reveals-Same-State-Stays-Road-Trips-and-Flexibility-Pave-the-Way-to-Recovery
https://newsroom.expedia.com/2020-07-08-Expedia-R-2020-Summer-Travel-Report-Reveals-Same-State-Stays-Road-Trips-and-Flexibility-Pave-the-Way-to-Recovery


Flexibility

97% of stays booked in June 
were refundable rates

Last-minute getaways are also 
on the rise, with more travelers 
booking trips 0-7 days out this 
summer than in previous years. Expedia, 2020 Summer 

Travel Report

https://newsroom.expedia.com/2020-07-08-Expedia-R-2020-Summer-Travel-Report-Reveals-Same-State-Stays-Road-Trips-and-Flexibility-Pave-the-Way-to-Recovery
https://newsroom.expedia.com/2020-07-08-Expedia-R-2020-Summer-Travel-Report-Reveals-Same-State-Stays-Road-Trips-and-Flexibility-Pave-the-Way-to-Recovery


10 MINUTE
DISCUSSION 
IN GROUPS

WHAT ARE SOME COVID FRIENDLY 
IDEAS FOR VISITORS IN THE GORGE?

BY STAGE
BY BENEFIT: 

SAFETY
UNCROWDED 
RURAL/OUTDOORS
FLEXIBILITY 



SHARE:
WRITE YOUR 
IDEAS IN THE CHAT 



REGIONAL EXAMPLES













Visit Local





GORGE MUSEUMS PASS



EAST GORGE FOOD TRAIL



10 MINUTE
DISCUSSION 
IN GROUPS

IDEAS WE CAN DO TOGETHER



SHARE:
WRITE YOUR 
IDEAS IN THE CHAT 



POLL



ANNOUNCEMENTS



WRAP 
UP

THANK YOU


